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      The St. Benedict’s Resource Center became 

again the venue for a seminar on the “New 

Evangelization” in a new media culture with its 

overwhelming challenges to the Church today. The 

workshop was conducted by Sr. Mary Bellarmine 

from July 26-28 and attended by 25 religious, a 

priest, and parish lay workers.  With its rich content 

and catchy presentations it made an impact on the 

participants, provoking them to re-think the role of 

the new media in their ministry in the Church.  It 

was not only the new learnings which touched them 

but also the compelling inspiration to preach the 

Good News in creative ways to a generation of 

people immersed in modern science and 

technology.  

 

        Here is a digest of the talks presented by Sr. 

Mary Bellarmine for the benefit of those who are 

eager to learn about “the blessings and the burdens’ 

in evangelizing a new media culture. 

 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

What, why, who, to whom and how of 

evangelization 

All of these can be answered from documents of 

Vatican II. (cf. Avery Dulles model) 

 
Its nature: What is Evangelization? 

            Evangelization has two senses. In the 

narrow sense, it means the announcement of the 

global Christian message to those who do not 

believe, that is to say primary evangelization. In a 

broad sense it means everything that brings human 

life and the world under the sway of God’s word. In 

this second sense, evangelization practically 

coincides with the total mission of the Church.  

Normally, if not in every case, Vatican II used the 

term evangelization in the narrow sense, to mean 

the action of announcing Christ rather than of 

bringing his influence to bear upon diverse persons 

and situations through education, pastoral care, and 

social action.  
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Its purpose:  Why Evangelize? 

  Vatican II frequently quotes the final charge 

of the Risen Christ to the apostles: to preach the 

gospel to all nations of the world. “Go out to the 

whole world; proclaim the Gospel to all creation.” 

Mark 16:15.  Obedience to the Lord’s command 

is therefore the primary motive for 

evangelization.  

 

     The decree Ad gentes teaches that missionary 

activity is an intrinsic demand of the Church’s own 

catholicity.  Tending by her very nature to express 

her catholicity, she realizes herself by proclaiming 

God’s word to the nations and thereby contributing 

to the establishment of God’s kingdom everywhere. 

Vatican II : Evangelization, it declares, preserves 

everything good that is to be found in human 

cultures or religions, frees it from admixture with 

evil, and elevates it to a higher plane.” 

 

Its addressees:  Who should be Evangelized? 

     Vatican II many times states that all men and 

women are to be evangelized. It makes no exception 

because the rationale for evangelization applies to 

all, no matter what their race, nationality, gender or 

social condition.  

 
It bearers: Who should Evangelize? 

     Vatican II at many points insisted that the whole 

Church is missionary and that every member is 

obliged to take part in disseminating the gospel. 

“The obligation of spreading the faith is imposed on 

every disciple of Christ according to his ability (LG 

17). But the obligation, does not rest upon all in the 

same way. People in the different states of life have 

different obligations.  

 

Bishops have this eminent role. Priests are to keep 

the zeal for it in the faithful. Religious Orders are 

evangelizers in their traditional role. And the laity 

makes the Good News present in places which they 

alone can reach and influence – the secular field. 

 

 

Its methods: What are the ways of evangelization? 

-  By preaching the Gospel 

-  By charity and works of mercy 

-  By their conduct , in particular the laity,  in 

the areas of their labor, profession, studies, 

 

 neighbourhood and social life. 

-  By social action, by promoting right order 

of values in their earthly activities, by    

-  promoting justice and charity in society. 

  

     Unworthy methods of evangelization: No one 

should seek to gain converts by appealing to merely 

temporal methods, by offering false promises, by 

physical or psychological coercion, or by falsely 

demeaning other churches or religions.  

 
Origin of the term: Where did the phrase New 

Evangelization come from?  

     The XIII Ordinary General Assembly the Synod 

of Bishops took place in Rome from October 7 to 

28 last year with the theme  

 
“THE NEW EVANGELIZATION FOR THE 

TRANSMISSION OF THE CHRISTIAN FAITH”.  

 

The phrase “NEW EVANGELIZATION” was 

coined to refer to the situation in mainly European 

countries that have long been Christian at least 

nominally, but where the practice of the faith is in 

decline and the future may belong to various types 

of secularism, either neutral with regard to faith or 

hostile to it.    There are millions of Catholics in 

Europe who received a Catholic education and went 

regularly to Mass, but no longer do so. They are 

traditionally called “LAPSED CATHOLICS”, 

though the term is an awkward one. Many such 

Catholics do lead lives of exemplary and sometimes 

self-sacrificing devotion to those in need; many 

others live conscientious and upright lives in their 

chosen trades and professions. 
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 To dismiss them simply as “lapsed” is hardly 

fair. They reject an explicit place for the Catholic 

Church in their lives because they may dislike its 

treatment of contraception, women, homosexuals 

and the divorced, its sorry record over child 

protection, or its authoritarian style of government.  

 

     At the synod, it was suggested that the first step 

has to be an act of “profound listening”. 

There can be no effective proclamation of faith, it 

was said, “without an attempt to understand how the 

message is likely to be heard, how it sounds to 

others. To millions of women, homosexuals and 

the divorced, how does the message sound? It is 

likely to be heard as “go away, we do not want 

you”. Does that Church show the face of Christ, 

or of authoritarian disapproval?  

 

     Equally, to define a secular society simply as one 

where organized religion does not pull much weight 

is misleading. Alongside the decline of church 

power and influence since the Second World War, 

there has been a range of positive developments in 

Europe and other parts of the world, including the 

Philippines that Christians ought to celebrate – the 

spread of democracy and human rights, 

extraordinary economic growth (despite recent 

setbacks), even the absence of war, make the past 

60 years a period of unparalleled human progress. 

And lay Catholics, “lapsed” or otherwise, have been 

involved in all of that. If the re-evangelization is to 

mean anything, it is that the laity the bishops need 

to listen to rather than each other, and not just 

carefully selected conformists from conservative lay 

movements. They may not be part of the solution. 

Indeed, they may even be part of the problem.  

 

 

New Evangelization in a Digital Culture 
 

     The New Media can strengthen the Church’s 

efforts at evangelization, formation, and 

communication.  

 

Thus, Pope Paul VI: 

“Our century is characterized by the mass media or 

means of social communication, and the first 

proclamation catechesis or the further deepening of 

faith cannot do without these means.” (Evangelii  

 

Nuntiandi, Apostolic Exhortation on Evangelization 

in the Modern World, #45)  

      

And Pope John Paul I:  

“Do not be afraid of new technologies!” These rank 

‘among the marvellous things’ – inter mirifica – 

which God has placed at our disposal to discover, to 

use, and to make known the truth about our dignity 

and about our destiny as his children, heirs of the 

Eternal Kingdom. (The Rapid Development, 

Apostolic Letter on Media and Communication, 

#14).  

      

And likewise Pope Benedict VI:  

“The new media – telecommunications and internet 

in particular – are changing the very face of 

communication; perhaps this is a valuable 

opportunity to reshape it, to make more visible . . . 

the essential and indispensable elements of the truth 

about the human person”. (Message of the World’s 

Communication Day, #2, 2008) 

 

     “Undoubtedly, the diffusion of this mass media 

culture has its benefits, including major access to 

information; greater opportunities for knowledge, 

exchange and new forms of solidarity; and the 

capacity to build an increasingly ‘world culture’ 

which leads to a common patrimony of values and a 

greater development of thought and human 

expression.  

  

 

Positive uses of the New Media in today’s 

evangelization 

 

      One reason is New Media’s anonymity as 

mentioned before. It allows users to comfortably  
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explore things they would normally be hesitant to 

approach. Pope Benedict XVI, Message for the 43
rd

 

World Communications Day (2009). “Young 

people in particular, have grasped the enormous 

capacity of the New Media to foster connectedness, 

communication and understanding between 

individuals and communities, and they are turning 

to them as means of communicating with existing 

friends, of meeting new friends, of forming 

communities and network, of seeking information 

and news, and of sharing their ideas and opinions.”  

 

 

Cardinal Luis Antonio Tagle, in his talk to us during 

our Priory Chapter last January, encouraged us to 

maximize our use of media in evangelizing our 

culture. “The first point that I would like to share is 

the renewal of culture, or what they call 

evangelization of culture. – this is both reality and 

an opportunity for service – evangelical service 

“The media themselves constitute a new culture.  It 

is a new culture that is powerfully changing tastes, 

the second nature of Filipinos. And the media use 

powerful images, compelling messages, catchy 

tunes. They present idols, and in no time they have 

changed minds and hearts.”  

     

     The media apostolate would also give our people 

the space, or maybe we can even give God the 

space to complete his work.  Fr. Gerard Gonzales, 

SJ  says: “Mine is a campus without boundaries, so 

the question is how to have campus ministry in 

cyberspace. How can we be effective in “cyber-

evangelization” and provide companionship to a 

person where the person is, without being 

threatening?  Cyberspace and Internet are important 

to young people, but for me my community Mass is 

what’s important.  

 

 

 

 

Negative role of New Media - Church Response 

 

     We shall also present some negative trends in the 

Church and New Media relationship that can affect 

the future of the Church and its members. The first 

undesirable effect of the New Media is seen in the 

Internet’s contribution to the ease with which 

pornography is made available in the privacy of 

homes, offices, Internet cafes, bringing about 

unintended damages to reputation and relationships.  

Brandon Vogt in his book “The Church and New 

Media” names five other significant trends that the 

Church must face in the digital world, namely,  

 

     a) Shallower Relationships  

     New Media tends to cultivate relationships that 

are a mile wide and an inch deep, reducing 

relationships to sentence long Facebook comments 

and 140-character tweets. More troubling, this 

shallowness affects offline relationships as well. 

New Media’s sporadic content makes it difficult to 

sustain, long, in-depth conversations offline. 

Whether sitting at the bedside of a sick friend, being 

present to a wife who lost her husband, or listening 

to the musings of a toddler, “being present” to 

others – without the need to fix, solve, respond, or 

check our phone – is difficult in our electronic 

culture 

     

      b. Information Overload 

     “If you read everything there was to read on the 

internet, 24 hours a day, 7 days a week, it would 

take you 57,000 years to finish. As people become 

crushed beneath this digital avalanche, the Church 

must continue to echo Jesus’ invitation: “Come to 

me, all who labor and are heavy laden,” and I will 

give you rest” (Mt. 11:28). Since the beginning, 

God has offered this rest through the “Sabbath,” the 

one day during the 

week when there is no 

work, no struggle, no 

overload – only rest. 

Just as Christians rest 

physically one day a 

week, resting digitally 

helps remedy 

information overload.  

Digital “success” can 

be measured and  
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compared against others online, and online merit 

can easily be gauged by the number of visits, 

downloads, “likes,” followers, or view worth, 

making it easy to think highly of yourself when you 

have a large online platform.  

  

    In light of this online vanity, how does the 

Church bring about a Copernican revolution of the 

digital soul? To inject humility into New Media, the 

Church can promote two potent facets of Catholic 

spirituality: “serving the poor” and “dying to self.” 

The saints provide examples of these two strategies 

in action. Blessed Teresa of Calcutta staved off 

pride and narcissism through her radical care for the 

marginalized. By serving others, she demonstrated 

how we can turn out inward focus outward, how we 

can turn away from our own agendas, thoughts, and 

desires toward those of others. When it comes to 

“dying to self,” St. Therese of Lisieux, and her 

“Little Way” show us that success come not through 

big things – not through thousands of blog readers 

or hundreds of downloads – but through small 

actions done with deep love. Therese and the 

Church can remind Christians that it’s not about 

numbers but about how faithful you are in using 

New Media.”  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

     c.  Online Relativism  

     In past ages, objective truth – truth that never 

changes and applies to everyone, everywhere – 

found its basis in God and the Church. In our 

postmodern, Wikipedia world, however, objective 

truth has mostly fallen out of favor. Now, more than 

ever, truth and morality are simply defined by 

majority opinion. Many New Media users think, “If 

most of my Facebook friends, Twitter cohorts, and 

fellow bloggers support same-sex marriage, torture, 

and contraception, then those behaviors can’t really 

be immoral.” The “digital continent” is dangerously 

vulnerable to this type of relativism.  

 

     d.  Difficulty in Prayer and Contemplation  

     New Media’s scattered, unfocused nature clashes 

most with Christianity’s rich practice of PRAYER 

AND CONTEMPLATION. Where most people 

take a pass on YouTube videos longer than five 

minutes or blog posts longer than a few paragraphs, 

how can the Church encourage people to center 

themselves in prayer? As people become more 

absorbed in digital activity, the Church can urge 

practices like lectio divina, contemplative prayer, 

and Eucharistic Adoration to answer the Internet’s 

distractions.      

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

  
 

 

The NEW MEDIA with both its positive and negative influence  

is here to stay.  

How do we face its challenges? 
 


